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WHEN THE BepLim WaLl

FaALLS, LEvVE STRauss & Co.

FEODULTS ARE THERE.
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NO BOUNDARIES.

People have worn Llewvi Strauss & Co. produets in the California gold
mines, through two World Wars, from building the Golden Gate Bridge
to tearing down the Berlin Wall, in small tawns, in vast cities, to school, to the
office, to the White House, to Red Sguare to the Blue Danube,
0Ur PROTUCTE 4FE THE CIQTEIEE OF GCHOIGCEZ, manufactured
by the employer af choice. in a workplace that is productive, safe,
challenging, rewarding and fun. Being the employer of choice 15 a
company-wide goal with great challenges, and aven greater rewards,
It uses the skills, talents and ideas of all of our employses to
anticipate — and to lead — change.
ESVETY GaBuBEET WYX uaEE 15 still created with the gngimal values and
aspirations Levi Strauss shared with generations of family and employees in the
1850s. These include; teamwork and trust, a diversity in the workforce at

all levels, tzadership by recognition, ethical management practices, an

environment af shared communications and COTROTECE EMPOWErmENT.
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1512 “Kovrauais,”

L ONE-PIECE PLEYSUIT,
IS DISIGNED FOR KIS,
LS SEEN IK THIS
EROCHURE FRom 1915.
1513 Tee ouamANTEE “A £313%
Hew Paim Feee IF Taey Aip™ nast
AFFEARE IN CATALOGS AND OTHER
ADVERTISEMENTS, 5USH AE
THIS PIECE FROoW 1837,
1818 “Faseoom-aiis,”

A COMBINATION WORE/
RECREATION QAEMENT
FOR WOMEN, 15
kraooucen. 1.8 2;.
1523 BELT LooPs
ARE ADDED TO
PANTS, EUT

FURPENDER BUTTOMS REMAIN.
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